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Original Abstract of the Article
E–content marketing is an emerging strategy in a marketing arena to shift the paradigm from traditional marketing to digital marketing. Digital marketing is an appropriate alternative to collaborate with a traditional marketing for enhance marketing strategies to reach globally. In India used the different kind of marketing strategies, however, in recent times, marketers focus on a digital marketing keeping view of its effectiveness and efficiency. Furthermore, a marketer needs to develop such strategies which should be consumer oriented. The digital marketing should be based on consumer interest and their product requirements. In this research paper, we discuss digital marketing with a perspective of consumer interest and requirements. After analysis of the digital marketing, we found that it is a robust medium to reach as globally within a fraction of the second.


Part 2: Article summary and Industry Application
The article by Sihare (2018) discusses the relevance of intertwining traditional marketing procedures with the modern digital methods. It appreciates the milestones technology has brought in changing business practices. The author exposes various approaches that can be used to create significant change in using e-business platforms. It divides e-business platforms into thresholds such as owning one’s brand story, knowing the target audience’s interests and being unique in the business perspective or content medium (Sihare, 2018). The article finds and concludes that when e-business is used wisely the results include enhanced brand awareness, followed by new customer acquisition, increased sales and customer retention/loyalty.
The authors of the article reiterate the points I have used in part one when the article implies that proper coordination of MIS infrastructural components such as cloud computing and virtualized computing provides efficient results. Just as Sihare (2018) puts it, using advanced computer systems with flexible characteristics, including maintainability and availability, can allow the organization to know what elements of the business are redundant and therefore require revision.  These are the similar facts that I have used to discuss the plans I intend to use to transition my brick and mortar store business to e-business.
The industry example demonstrating the application of the researched article is CNN media station. As a telecommunication company, CNN relies on using computer systems to sync information from all around the globe. Equally, because the company runs and uses large data on a daily basis, its operations are facilitated by most advanced technologies. The safest and fastest way to store their data is through concepts of cloud computing as well as grid computing.
Particularly, grid computing allows the company to synchronize ample data varieties from all regions. Management information systems have proven fundamental for e-businesses operations of the company. Operating a telecommunication company implies that members need to make references of events that took place either in the far past or presently. This is characteristic of agile MIS infrastructure as told by Sihare (2018).
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